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Forward-Looking Statements

This presentation contains various forward-looking statements that reflect management's current expectations or beliefs regarding future events. Investors are 

cautioned that reliance on these forward-looking statements involves risks and uncertainties. Although National CineMedia, Inc (the ñCompanyò) believes that 

the assumptions used in the forward-looking statements are reasonable, any of these assumptions could prove to be inaccurate and, as a result, actual results 

could differ materially from those expressed or implied in the forward-looking statements. The factors that could cause actual results to differ materially from 

those expressed or implied in the forward-looking statements are, among others: 1) the level of theater attendance or viewership of the Noovie Pre-Show; 2) 

increased competition for advertising expenditures; 3) technological changes and innovations; 4) economic conditions, including the level of expenditures on 

NCM; 5) our ability to renew or replace expiring advertising and content contracts; 6) our need for additional funding, risks and uncertainties relating to our 

significant indebtedness; 7) reinvestment in our network product offerings may require significant funding and resulting real location of resource; 8) fluctuations 

in operating costs; 9) changes in interest rates; and 10) changes in accounting principles. In addition, this presentation does not include: 1) the impact of any 

future unusual or infrequent transactions; 2) any impact of sales and acquisitions of operating assets and investments; 3) any future noncash impairments of 

intangible and fixed assets; or 4) the related impact of taxes that may occur from time to time due to management decisions and changing business 

circumstances. The Company is currently unable to forecast precisely the timing and/or magnitude of any such amounts or events. Please refer to the 

Companyôs Securities and Exchange Commission filings for further information about these and other risks. 

In addition, the pro forma information provided in this presentation is included for informational purposes only and does not purport to reflect the results of 

operations or financial position of the Company or National CineMedia, LLC (ñNCM LLCò) that would have occurred had the particular transactions become 

effective on the dates specified.  References in this presentation to ñPFò or ñPro Formaò mean that the information is presented as if the IPO, the reorganization 

and the transactions and material changes to contractual arrangements which occurred in connection with the IPO had become effective on the dates specified.

This presentation contains references to Non-GAAP financial measures including Adjusted OIBDA (Operating Income Before Depreciation and Amortization 

and excluding share based payment costs, merger-related costs, CEO transition costs, early lease termination expense and Fathom operating income). A 

reconciliation of these measures is available in the Appendix to this presentation and on the investor page of the Companyôs website at www.ncm.com. 

http://www.ncm.com/
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NCM Snapshot

A progressive, integrated

digital media company

Å On-screen advertising

Å Lobby advertising

Å Digital platforms

Å Commerce

Å Content

Å Gaming

Å Cinema Accelerator

National CineMedia operates the largest cinema 

advertising network in North America
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NCM Investment Highlights

ÅA trusted, mass reach, multi-platform media solution for advertisers

in a fragmenting marketplace

ÅLarge addressable market opportunity ï

210 million people in America who self-identify as movie fans

ÅCinema advertising represents 0.4% of overall U.S. ad spend

ÅExpanding network coverage and national reach

ÅGrowing digital opportunity

ÅLong-term, 19-year commitment with the three largest exhibitors in the U.S.

ÅHigh margin business model

ÅTax advantaged and strong dividend yield
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National Network(1)(2)(3)

(1) Network includes 21,118 screens as of June 28, 2018.  Attendance according to Nielsen.

(2) Estimates based on December 2017 Nielsen Cinema Audience Report.  Includes NCM and Screenvision theaters only.

(3) DMA = Designated Market Area

Other

NCM NCM

Other

NCM

Other
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Å Alliance Management

Å Atrium Stadium Cinemas

Å Ayrsley

Å Select B&B Theatres

Å Bow Tie Cinemas

Å Cinemagic

Å Cinergy

Å Cinetopia

Å Cobb Theatres

Å Coming Attractions Theatres

Å Evergreen Desi Enterprises, Inc.

Å Fairchild Cinemas

Å Far Away Entertainment

Å Fox Theatres

Å Galaxy Theatres

Å Georgia Theatre Company

Å Golden Star Theatres

Å Golden Ticket Cinemas 

Å Goodrich Quality Theatres

Å High Sierra Theatres

Å Infinity

Å Kerasotes ICON Theatres

Å L.A. Live 

Å Larry H. Miller/Megaplex Theatres

Å Legacy

Å Loeks / Celebration! Cinemas 

Å Main Street Theatre

Å Marquee Cinemas

Å MCIC, Inc

Å Metropolitan Theatres

Å Misty Fairchild Theatre

Å MJR Digital Cinemas

Å Moviescoop

Å Moviehouse & Eatery

Å O'Neil Cinemas

Å Pecan Pie Productions

Å Picture Show Theatres 

Å R/C Theatres

Å Rosecrest Entertainment 

Å Santikos Theatres 

Å ShowBiz Cinemas

Å Sonora Entertainment Group / 

Cinema Latino

Å Southeast Cinemas

Å Southern Theatres / Movie Tavern 

Å Star Cinema Grill

Å Texas Cinemas

Å United Entertainment Corporation

Å Venue Cinemas

Å Window Theatre

Å White Mountain Entertainment 

Theatres

ÅNCM network anchored by 19-
year agreements with 3 largest 
U.S. theater circuits (Founding 
Members)

Å NCM Founding Member and 
existing Affiliate acquisitions / 
new builds and new Affiliate 
circuit additions fuel network 
growth

Å Exclusive agreements with 50+ 
Network Affiliates that grew from 
954 screens in 2006 to 4,327 
screens in Q2 2018 to broaden 
NCMôs national coverage(1)

(1) NCM total affiliate attendance approximately 17% of 2017 attendance. 
(2) Regal, a subsidiary of the Cineworld Group.

Founding Members:

Affiliates:

Expanding

Theater Network

(2)


