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November 4, 2019
Trailblazing Advertising Executive Brings Strategic Agency, Brand and Media Perspective to NCM's Board

CENTENNIAL, Colo.--(BUSINESS WIRE)--Nov. 4, 2019-- National CineMedia, Inc. (NASDAQ: NCMI) (“the Company” or “NCM”), the managing
member and owner of 48.6% of National CineMedia, LLC (NCM LLC), the largest cinema advertising network in the U.S., today announced that
Donna Speciale, has been appointed to its Board of Directors.

A trailblazing advertising executive with extensive experience on both the advertising agency and media network side, Speciale was most recently the
President of Advertising Sales at WarnerMedia where she oversaw advertising revenue for the company’s domestic entertainment, news and kids’
television and digital brands since 2012. While in this role Speciale also developed a suite of brand content studios and launched a social practice that
helped better the overall ad and consumer experience and drove new revenue streams to the company. She joined Turner Broadcasting in 2012 as
President of Turner Entertainment and Young Adult Ad Sales, maximizing advertising revenue for TBS, TNT, truTV, Cartoon Network, and Adult Swim.

Prior to that, from 2003-2012, she worked directly with clients on the agency side as President of Investment, Activation and Agency Operations at
MediaVest Worldwide, overseeing the agency’s integrated digital, broadcast, print, and out-of-home practice and overseeing media investments for
brands such as Kraft, Walmart, P&G, and Coca-Cola. Her past advertising agency experience also includes nearly 15 years at Mediacom on the
broadcast team in a variety of leadership roles including Executive Vice President of National and Local Broadcast, managing media investments for
brands including Warner Bros., GlaxoSmithKline, Hasbro, Kmart, Staples and Subway. She began her advertising career at Leonard Monahan
Saabye.

Well known for driving innovation in the media marketplace, Speciale has received numerous industry awards and has served on the Board of
Directors for industry associations including MAKERS, She Runs IT, The Advertising Club of New York and the Video Advertising Bureau (VAB). She
also currently serves as a Board Member for Digital Remedy.

Speciale, who is also known as Donna Reisman, was nominated by Cinemark Media, Inc. (“Cinemark”) pursuant to the Director Designation
Agreement, dated as of February 13, 2007, among the Company and its founding members, American Multi-Cinema, Inc., Cinemark, and Regal
CineMedia Holdings, LLC.

Commenting on Speciale's appointment, NCM CEO Tom Lesinski said, “I have had the privilege of working with Donna in my career at Warner Bros.,
and I welcome her as our new Director. Donna has tremendous media and advertising industry experience, and she brings a valuable strategic
perspective to our Board as both a former ad agency executive and a premium video and digital sales executive. I look forward to working together
with her and benefiting from the fresh perspectives on exhibition, media strategy, marketing and cinema advertising that she brings to the table.”

Speciale noted, “I am honored to be a member of National CineMedia’s Board. It’s an exciting time to be in this business, as every medium is going
through its own major transformation and the cinema space is no exception. In a world where consumers truly control their content, only cinema
provides a captive, highly-valuable and engaged audience in an environment that delivers the opportunity for beautiful, big-screen storytelling. I am
thrilled to be able to work with the Board and the management team to help shape NCM’s bright future!”

About National CineMedia, Inc.

National CineMedia (NCM) is America’s Movie Network. As the #1 Millennial weekend network in the U.S., NCM is the connector between brands and
movie audiences. According to Nielsen, more than 750 million moviegoers annually attend theaters that are currently under contract to present NCM’s
Noovie pre-show in 57 leading national and regional theater circuits including AMC Entertainment Inc. (NYSE:AMC), Cinemark Holdings, Inc.
(NYSE:CNK) and Regal Entertainment Group (a subsidiary of Cineworld Group PLC, LON: CINE). NCM’s cinema advertising network offers broad
reach and unparalleled audience engagement with over 21,000 screens in over 1,700 theaters in 188 Designated Market Areas® (all of the top 50).
NCM Digital goes beyond the big screen, extending in-theater campaigns into online and mobile marketing programs to reach entertainment
audiences. National CineMedia, Inc. (NASDAQ:NCMI) owns a 48.6% interest in, and is the managing member of, National CineMedia, LLC. For more
information, visit www.ncm.com and www.noovie.com.
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