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Item 1.01 Entry into a Material Definitive Agreement

On June 3, 2023, National CineMedia, LLC (“NCM LLC”), the operating company for National CineMedia, Inc. (“NCM, Inc.” or
the “Company”), entered into a Network Affiliate Transaction Agreement (the “Advertising Agreement”) with Regal Cinemas, Inc.
(“Regal”). The Advertising Agreement will be effective on the later of the approval of each of Regal’s bankruptcy court and NCM LLC’s
bankruptcy court, which is expected to occur on or prior to June 30, 2023. The Advertising Agreement provides that NCM LLC will acquire
the exclusive right to provide on-screen advertisements at Regal’s theaters for a term of ten years in exchange for payments based on the
attendance at Regal’s theaters and the revenue generated by NCM LLC through advertising displayed in Regal’s theaters.

Pursuant to the Advertising Agreement, NCM LLC will have the right to display advertising in Regal’s theaters with a program of
inventory that provides for (i) up to five minutes in length for exhibition on-screen immediately prior to showtime of a feature film or digital
programming event, (ii) up to ten minutes immediately after the showtime of a feature film, extending the time available to NCM LLC by
five minutes, and (iii) the Platinum Spot that may be exhibited on-screen prior to the last two trailers, which may be either thirty or sixty
seconds in length, and subject to Regal’s approval, NCM LLC may display two thirty-second spots in the Platinum Spot and a Gold Spot, a
thirty second spot displayed immediately prior to the fourth trailer preceding a feature film or digital programming event.

Pursuant to a separate termination agreement (the “Termination Agreement”), the Exhibitor Services Agreement, between NCM LLC
and Regal (the “ESA”), will be rejected by Regal and will be deemed terminated. Additionally Regal’s and Regal’s affiliates’ waive all rights
and interests as to the Tax Receivable Agreement, the Common Unit Adjustment Agreement, the Software License Agreement, the Director
Designation Agreement, the Registration Rights Agreement and all the other joint venture agreements described in NCM LLC’s Third
Amended and Restated Limited Liability Company Operating Agreement and the Company and NCM LLC, and Regal and Regal’s affiliates
will waive and release claims against the other party. Regal has also agreed to support the proposed reorganization plan of NCM LLC and
surrender all shares in the Company upon the reorganization plan’s effective date.

In connection with the Advertising Agreement, NCM LLC and Regal also agreed to dismiss with prejudice the ongoing litigation
between the parties related to NCM LLC’s request to enforce certain provisions of the ESA, including the exclusivity provision.

The foregoing description of the terms and conditions of the Advertising Agreement and the Termination Agreement does not purport
to be complete and is qualified in its entirety by reference to the full text of the Advertising Agreement and Termination Agreement, copies of
which will be filed with the Company's Quarterly Report on Form 10-Q for the fiscal quarter ending June 29, 2023.

Item 1.02 Termination of a Material Definitive Agreement

The information set forth under Item 1.01 concerning the termination of the ESA is incorporated by reference in this Item 1.02.

Item 9.01 Financial Statements and Exhibits

Exhibit No. Description

99.1 Press Release of National CineMedia, Inc. dated June 5, 2023.
104 Cover Page Interactive Data File (embedded within the Inline XBRL document).
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NATIONAL CINEMEDIA, INC.

Dated: June 5, 2023 By: /s/ Thomas F. Lesinski

Thomas F. Lesinski
Chief Executive Officer



National CineMedia Announces New Long-Term Advertising Agreement with Regal Cinemas
Reaffirms NCM as the Dominant Player in Cinema Advertising

CENTENNIAL, Colo.-- (BUSINESS WIRE) -- June 5, 2023-- National CineMedia, LLC (“NCM"), the largest cinema advertising network in the
United States, today announced that it has entered into a new long-term Network Affiliate Transaction Agreement (“Agreement”) with
Regal Cinemas, Inc. (“Regal Cinemas”).

“The agreement we announced today strengthens and deepens NCM'’s 20-year relationship with Regal Cinemas well into the future and
reaffirms our position as the market leader and premier company in cinema advertising,” said Tom Lesinski, CEO of NCM. “With the largest
share of the young, diverse, and sought-after movie audience, NCM will deliver our impactful advertising solutions to brands across
thousands of Regal Cinema screens in the United States.”

Through the Agreement, NCM acquires the exclusive right to provide on-screen advertisements at Regal Cinemas’ over 6,000 screens and
450 theaters. NCM will run its industry leading Noovie show, featuring hundreds of national, regional, and local advertisers, as well as the
high impact Platinum ad unit within the trailers, on Regal Cinemas’ screens across the United States. NCM delivers one of the most diverse,
affluent audiences for brands across the only three national cinema chains in the United States.

The new ten-year Agreement will replace the previous Exhibitor Service Agreement with Regal Cinemas. The Agreement is subject to
approval by the United States Bankruptcy Court for the Southern District of Texas, which is expected to occur on or before June 30, 2023.
This Agreement represents a major milestone in the NCM'’s restructuring and culminates its successful mediation with Regal Cinemas.

NCM is a top, premium video platform with more than 19,500 screens, including 90 of the top 100 theaters in the country. Through this
unmatched scale, NCM reaches 75% of the weekend box office in 24 out of 25 of the top DMA’s. Additionally, NCMXx, the Company'’s data
intelligence solution, is the most advanced in the marketplace, connecting advertisers to consumers before, during, and after moviegoing.
The Company’s deterministic data set of the moviegoing audience is the largest in the industry, providing brands with a 360-degree view of
recent consumer behavior.

About National CineMedia

National CineMedia (NCM) is America’s Movie Network. As the largest cinema advertising network in the U.S., we unite brands with young,
diverse audiences through the power of movies and popular culture. NCM’s Noovie® pre-show is presented exclusively in 47 leading
national and regional theater circuits including AMC Entertainment Inc. (NYSE:AMC), Cinemark Holdings, Inc. (NYSE:CNK) and Regal
Entertainment Group (a subsidiary of Cineworld Group PLC, LON: CINE). NCM’s cinema advertising network offers broad reach and
unparalleled audience engagement with over 19,500 screens in over 1,500 theaters in 195 Designated Market Areas® (all of the top 50).
NCM Digital and Digital-Out-Of-Home (DOOH) go beyond the big screen, extending in-theater campaigns into online, mobile, and place-
based marketing programs to reach entertainment audiences. National CineMedia, Inc. (NASDAQ:NCMI) owns a 100% interest in, and is the
managing member of, National CineMedia, LLC. For more information, visit www.ncm.com and www.noovie.com.
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